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Interpersonal Communication Book Joseph A. DeVito 2013-07-27 Updated in its 13th edition, Joseph
Devito's The Interpersonal Communication Book provides a highly interactive presentation of the theory,
research, and skills of interpersonal communication with integrated discussions of diversity, ethics,
workplace issues, face-to-face and computer-mediated communication and a new focus on the concept
of choice in communication. This thirteenth edition presents a comprehensive view of the theory and
research in interpersonal communication and, at the same time, guides readers to improve a wide range
of interpersonal skills. The text emphasizes how to choose among those skills and make effective
communication choices in a variety of personal, social, and workplace relationships
Principles of Marketing Philip Kotler 2020-01-02 Revised edition of the authors' Principles of marketing.
Advanced Theory and Practice in Sport Marketing Eric C. Schwarz 2017-12-18 Effective marketing is
essential for any successful sport organization, from elite international teams to local leagues. Now in a
fully revised and updated third edition, Advanced Theory and Practice in Sport Marketing is still the only
text to introduce key theory and best practice at an advanced level. This new edition goes beyond the
introductory marketing course by exploring advanced marketing theories related to social responsibility,
global issues, information systems, consumer behavior, product management, logistics, sales,
promotions, and social/digital/mobile media. New to the edition are sections on branding, destination
marketing, and performance evaluation that demonstrate how to measure impacts through sport
marketing and how to use analytics to determine sport marketing success. Every chapter contains

extended case studies and theory-to-practice insights from marketing professionals around the world and
a companion website includes an impressive array of additional teaching and learning resources.
Advanced Theory and Practice in Sport Marketing goes further than any other textbook to prepare
students for the real world of sport marketing. It is essential reading for any upper-level undergraduate or
postgraduate course in sport marketing or sport business.
Dynamics of Media Writing Vincent F. Filak 2021-07-22 Dynamics of Media Writing Third Edition gives
students transferable skills that can be applied across all media platforms—from traditional mass media
formats like news, public relations, and advertising to emerging digital media platforms. Whether issuing
a press release or tweeting about a new app, today’s media writers need to adapt their message for each
specific media format in order to successfully connect with their audience. Throughout this text, awardwinning teacher and college media adviser Vincent F. Filak introduces fundamental writing skills that
apply to all media, while also highlighting which writing tools and techniques are most effective for
specific media formats and why. User-friendly and loaded with practical examples and tips from
professionals across mass media, this is the perfect guide for any student wanting to launch a
professional media writing career.
International Marketing Vern Terpstra 2006-01-01
Dictionary of Marketing Communications Norman A. P. Govoni 2004 With over 4000 entries, including
key terms and concepts covering advertising, sales promotion, public relations, direct marketing,
personal selling and e-marketing, this text reflects the changing dynamics of the marketing profession.
Management Information Systems Kenneth C. Laudon 2004 Management Information Systems provides
comprehensive and integrative coverage of essential new technologies, information system applications,
and their impact on business models and managerial decision-making in an exciting and interactive
manner. The twelfth edition focuses on the major changes that have been made in information

technology over the past two years, and includes new opening, closing, and Interactive Session cases.
Introduction to Business Lawrence J. Gitman 2018 Introduction to Business covers the scope and
sequence of most introductory business courses. The book provides detailed explanations in the context
of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of individuals. The outcome is a balanced
approach to the theory and application of business concepts, with attention to the knowledge and skills
necessary for student success in this course and beyond.
Common Worship: Times and Seasons President's Edition Common Worship 2013-07-15 This revised,
expanded edition of the Common Worship President’s Edition contains everything to celebrate Holy
Communion Order One throughout the church year. It combines relevant material from the original
President’s Edition with Eucharistic material from Times and Seasons, Festivals and Pastoral Services,
and the Additional Collects.
Contemporary Advertising Christian Arens 2012-12-14 Presenting Advertising as it is actually Practiced.
Known for its current examples, the author's ability to pull from real-world experiences, and clear writing
style, the 14th edition of Contemporary Advertising is a popular favorite among Advertising faculty and
students. Taking a comprehensive view of the industry, this text presents advertising from the creative
stand-point, and the authors draw from their industry experience to lend life to the examples. This text
continues to address the importance of Integrated Marketing Communications (IMC) in the field of
Advertising and how it impacts advertising strategy through featured examples of IMC campaigns.
Winning in Service Markets Jochen Wirtz 2016-12-09 Winning in Service Markets: Success through
People, Technology, and Strategy is the first practitioner book in the market to cover the key aspects of
services marketing and management based on sound academic evidence and knowledge. Derived from
the globally leading textbook for Services Marketing by the same author, this book offers a

comprehensive overview of extant knowledge on the topic. Accessible and practical, Winning in Service
Markets bridges the gap between cutting-edge academic research and industry practitioners, and
features best practices and latest trends on services marketing and management from around the world.
Integrated Advertising, Promotion, and Marketing Communications Kenneth E. Clow 2012 ALERT:
Before you purchase, check with your instructor or review your course syllabus to ensure that you select
the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title,
including customized versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab &
Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before
completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other than Pearson carry a
higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Examine advertising and promotions through the lens of integrated marketing
communications. The carefully integrated approach of this text blends advertising, promotions, and
marketing communications together, providing readers with the information they need to understand the
process and benefits of successful IMC campaigns. The fifth edition brings the material to life by
incorporating professional perspectives and real-world campaign stories throughout the text.
Social Issue of Advertising Kara Chan 2016-12-01 Advertising is something which we are exposed to
from a young age and which can affect us in many different ways. Centered around the question “Does
advertising improve society?” this volume explores the impact and issues of advertising and questions its
social responsibility, with a focus on Hong Kong society. The collection of essays offers a broad view of
the interaction between society and advertising, from an introduction to semiotic studies, exploring the

use of gender stereotypes to the employment of brand placement as a new form of product promotion.
Written by professors of advertising with experience from both within the industry and from international
research, this is a senior level textbook designed to augment any studies in advertising, marketing, public
relations or media studies.
Service Marketing Communications Jochen Wirtz 2017 Preface -- Introduction -- Integrated service
marketing communications -- Defining target audience -- Specifying service communication objectives -Crafting effective service communication messages -- The services marketing communication mix -Timing decisions of services marketing communication -- Budget decisions and program evaluation -Ethical and consumer privacy issues in communications -- The role of corporate design -- Integrated
marketing communications -- Conclusion -- Summary -- Endnotes
Communication Issues & Challenges for Development 2009
Marketing Communication Richard J. Varey 2002 Providing a fresh and innovative framework for the
management of marketing communication processes, this textbook shifts the focus from messagemaking to relationship-building, focusing on a planned, integrated marketing communication programme.
Corporate Reputation, Brand and Communication Chris Fill 2012-06-21 Why should and how can
organisations manage their reputations? All organisations, the executives who direct them, the
employees who create value and their stakeholders who influence them, all interact and can impact
corporate reputation. In a 24/7 media environment, where even a tweet can shape impressions, the
importance of reputation management has never been higher. Every single move, decision taken and
each isolated event that involves a company or public figure, is scrutinised, documented and publicised
globally, compounding the task of reputation managers. Just ask BP, Toyota or Tiger Woods. The full text
downloaded to your computer With eBooks you can: search for key concepts, words and phrases make
highlights and notes as you study share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf (available as a free download), available

online and also via the iPad and Android apps. Upon purchase, you'll gain instant access to this eBook.
Time limit The eBooks products do not have an expiry date. You will continue to access your digital
ebook products whilst you have your Bookshelf installed.
Cases in Advertising Management Kelley 2015-05-18 "Cases in Advertising Management" offers a wide
range of short, medium-length, and longer cases, all designed to illuminate the topics covered in an
Advertising Management course. The book can stand alone, or, for instructors who wish to incorporate a
combined casebook and textbook approach, it can be adopted alongside any standard text, including
Advertising Management by the same authors.The book features actual real-life cases that reflect current
trends in the advertising and promotion industry, with a strong emphasis on digital media and integrated
marketing communications. A detailed introduction ('How to Analyze a Case Study') is followed by 30
cases, covering a full range of topics for a semester-long course, including financial management,
business planning, strategic planning, budgeting, human resource management, and managing change.
Contemporary Research on Business and Management Siska Noviaristanti 2021-11-24 This book
contains selected papers presented at the 4th International Seminar of Contemporary Research on
Business and Management (ISCRBM 2020), which was organized by the Alliance of Indonesian Master
of Management Program (APMMI) and held in Surubaya, Indonesia, 25-27 November 2020. It was
hosted by the Master of Management Program Indonesia University and co-hosts Airlangga University,
Sriwijaya University, Trunojoyo University of Madura, and Telkom University, and supported by Telkom
Indonesia and Triputra. The seminar aimed to provide a forum for leading scholars, academics,
researchers, and practitioners in business and management area to reflect on current issues, challenges
and opportunities, and to share the latest innovative research and best practice. This seminar brought
together participants to exchange ideas on the future development of management disciplines: human
resources, marketing, operations, finance, strategic management and entrepreneurship.
Fundamentals of Marketing Marilyn A Stone 2007-01-24 Fundamentals of Marketing provides a sound

appreciation of the fundamentals of the theory and practice of marketing. Using case studies drawn from
a cross section of sectors, in particular the banking, hospitality, retail and public service sectors this
textbook critically evaluates the effectiveness of different marketing strategies and approaches. Exploring
the principles of marketing this volume engages the reader, not only in theory but also in practice, using a
broad range of real-life case studies such as Coca Cola, Apple, FCUK, Virgin, Amazon.com, Barnes and
Noble, Dyno Rod and New Zealand wool. The text analyzes the marketing mix: product development,
pricing, promotion (and communications marketing) and place (channels of distribution). It also
emphasizes the role of Marketing Information Systems (MIS) using internal reporting, marketing
intelligence and marketing research including the contribution from marketing research agencies and
reviews the role of technology, e-commerce and the Internet in supporting successful marketing.
Featuring a support website that provides student and lecturer resources, Fundamentals of Marketing
conveys the main principles of marketing in a challenging yet accessible manner and provides the reader
with insights into the workings of marketing today. Visit the Companion website at
www.routledge.com/textbooks/9780415370974
The Practice of Public Relations Fraser P. Seitel 2013-05-16 Pairing Fraser Seitel's unique, humorous
voice with the most up-to-date case studies, interviews, news photos, and other techniques, thePractice
of Public Relations is truly an “in-your-face” Public Relations textbook. The 12th edition continues the
theme of giving readers the knowledge and skills they need to know to be successful in today's world of
public relations —including heavy emphasis on social media and ethics.
Consumer Behavior and Marketing Matthew Reyes 2020-03-04 This Edited Volume "Consumer Behavior
and Marketing" is a collection of reviewed and relevant research chapters, offering a comprehensive
overview of recent developments in the field of psychology. The book comprises single chapters
authored by various researchers and edited by an expert active in the research area. All chapters are
complete in itself but united under a common research study topic. This publication aims at providing a

thorough overview of the latest research efforts by international authors and open new possible research
paths for further novel developments.
Essentials of Contemporary Advertising William F. Arens 2009 Exploring the core principles that drive
advertising, this book goes beyond academic theory. The authors present advertising as it is actually
practiced and make the fundamentals accessible and relevant to the student's real life. Every chapter
concludes with a learning exercise.
Services Marketing Jochen Wirtz 2016-03-29 Services Marketing: People, Technology, Strategy is the
eighth edition of the globally leading textbook for Services Marketing by Jochen Wirtz and Christopher
Lovelock, extensively updated to feature the latest academic research, industry trends, and technology,
social media and case examples. This textbook takes on a strong managerial approach presented
through a coherent and progressive pedagogical framework rooted in solid academic research. Featuring
cases and examples from all over the world, Services Marketing: People, Technology, Strategy is
suitable for students who want to gain a wider managerial view of Services Marketing.
Consumer Behavior Delbert Hawkins 2009
Marketing Communications Patrick De Pelsmacker 2013-07-04 Marketing Communications: A European
Perspective provides an extensive overview of the key concepts, techniques and applications of
marketing communications within a European context. The book covers all elements of the
communications mix, including advertising, public relations, sponsorship, sales promotion, direct
marketing, point-of-purchase communications, exhibitions, and personal selling. It also offers up-to-date
coverage of e-communication, including e-marketing, mobile marketing, interactive television and
relationship marketing. Building on the success of the third edition, the fourth edition comes fully updated
with brand new material on a diverse range of products and brands such as Coke Zero, Twitter and Wii
Fit, as well as coverage of topical issues such as the Barack Obama campaign and the EU anti-smoking
campaign. The fifth edition of Marketing Communications: A European Perspective has been fully

updated to include: A brand new chapter examining ethical issues in marketing communications Brand
new end-of-chapter cases on international companies and organisations such as Mars, UNICEF,
Carrefour and many more Video case material linking key marketing communication theory with the
practical issues faced by marketing professionals in a variety of companies The book is suitable for both
undergraduate and postgraduate students of marketing communications
Global Innovation Index 2020 Cornell University 2020-08-13 The Global Innovation Index 2020 provides
detailed metrics about the innovation performance of 131 countries and economies around the world. Its
80 indicators explore a broad vision of innovation, including political environment, education,
infrastructure and business sophistication. The 2020 edition sheds light on the state of innovation
financing by investigating the evolution of financing mechanisms for entrepreneurs and other innovators,
and by pointing to progress and remaining challenges – including in the context of the economic
slowdown induced by the coronavirus disease (COVID-19) crisis.
Integrated Marketing Communications Philip J. Kitchen 2021 Integrated Marketing Communications: A
Global Brand-Driven Approach, 2nd edition presents an integrated and global framework to marketing
communications, delivered in a highly readable, cohesive and succinct manner. Co-written by the
internationally acclaimed leading experts in the field, Philip Kitchen & Marwa Tourky, this core text
explores the best ways to communicate effectively both in the present and in the future. Taking a rigorous
approach, the textbook provides a critical overview to the modern communications issues found in
industry and society today. It offers a concise, stimulating approach in its coverage of IMC and combines
insightful knowledge of trends in the global marketplace, consumer and stakeholder issues with wider
adoption of a consumer-driven perspective, as well as a roadmap through the bewildering maze of
marketing communications. Comprehensively updated and revised throughout to take into account recent
industry developments, this new edition also offers a plan for brand building post-pandemic. This
textbook is ideal for upper-level undergraduates and post-graduate students who would benefit from

insightful knowledge of key trends and sharp insights into the important theories and considerations
around marketing communications and IMC.
Creative Strategy in Advertising Bonnie L. Drewniany 2007 CREATIVE STRATEGY IN ADVERTISING
provides everything students need to be successful as advertising professionals in today's fast-changing
media environment. Focusing on the idea that good advertising always starts with an understanding of
people and an awareness of their needs, the text advances through the creative process step by step. It
focuses first on the creative person, and then on strategy and problem solving. Complementing expert
instruction with extensive examples of layouts and ad copy, this book gives students the necessary tools
to create winning advertising strategies.
Advertising Michael F. Weigold 2020 " Added an opening paragraph describing chapter coverage (in all
chapters). A new vignette focused on Shakira's Activa ad. Updated the section that uses Coke to
demonstrate the benefits of branding. Updated the timetable of advertising history. Simplified the
historical eras to focus on five: early age, industrial age, golden age, postindustrial age, and global
interactive age. Updated the references to Internet tools that enhance teamwork"-Promotion and Marketing Communications Umut Ayman 2020-07-08 This edited Promotion and
Marketing Communications book is an original volume that presents a collection of chapters authored by
various researchers and edited by marketing communication professionals. To survive in the competitive
world, companies feel an urge to achieve a competitive advantage by applying accurate marketing
communication tactics. Understanding marketing communication is an essential aspect for any field and
any country. Hence, in this volume there is the latest research about marketing communication under
which marketing strategies are delicately discussed. This book does not only contribute to the marketing
and marketing communication intellectuals but also serves different sector company managerial positions
and provides a guideline for people who want to attain a career in this field, giving them a chance to

acquire the knowledge regarding consumer behavior, public relations, and digital marketing themes.
Solutions Frank Fletcher 2016-04-01 There are some events in life that are inevitable, and the
emergence of problems in the workplace is one. Solutions sets out to provide remedies that are
accessible, practical, meaningful, and final. Well organized, and referenced to specific operations, this
book provides troubleshooting and other assistance, and serves as an encyclopedic reference for
answers to organizational problems for managers and practitioners. All the functional activities and
operations of organizations are included, so that almost any problem or issue that may occur will be
addressed in one or more chapters. Readers will be able to quickly locate, understand and use a specific
tool or technique to solve a problem. The different tools available are described, or a single most useful
tool indicated. The tool is then explained in depth with an example of how it can be used. The strengths
and weaknesses of individual tools are identified and there are suggestions for further help. Solutions is
essential for anyone wanting to learn the basics of business problem solving and those who might know
the basics but want to expand their understanding.
Management John R. Schermerhorn, Jr. 2020-02-05 Schermerhorn, Management 14e continues to offer
the same balanced theory approach as with previous editions. Students need an active and engaged
learning classroom environment that brings personal meaning to course content and the instructor's
course objectives. Schermerhorn communicates with students through rich, timely features and cases
that bring management topics, theories, and concepts to life. The underlying goal is to translate
foundation theories into lasting tools for students as they move beyond the classroom where their skills
will be put to the test.
The Big Book of Marketing Anthony G. Bennett 2009-06-19 "A real world tool for helping develop
effective marketing strategies and plans." -- Dennis Dunlap, Chief Executive Officer, American Marketing
Association "For beginners and professionals in search of answers." -- Stephen Joel Trachtenberg,
President Emeritus and University Professor of Public Service, The George Washington University "A

'must read' for every business major and corporate executive." -- Clarence Brown, former Acting
Secretary, U.S. Department of Commerce The Biggest Companies. The Boldest Campaigns. THE BEST
INSIDER'S GUIDE ON THE MARKET. The most comprehensive book of its kind, The Big Book of
Marketing is the definitive resource for marketing your business in the twenty-first century. Each chapter
covers a fundamental aspect of the marketing process, broken down and analyzed by the greatest minds
in marketing today. For the first time ever, 110 experts from the world's most successful companies
reveal their step-by-step strategies, proven marketing tools, and tricks of the trade—fascinating,
exclusive, real-world case studies from an all-star roster of companies, including: ACNielsen * Alcoa *
American Express * Amtrak * Antimicrobial * Technologies Group * APL Logistics * Arnold * AT&T * Atlas
Air * Bloomingdale's * BNSF * Boeing * Bristol-Myers Squibb * Burson-Marsteller * BzzAgent * Caraustar
* Cargill * Carnival * Coldwell Banker * Colgate-Palmolive * Colonial Pipeline * Con-way * Costco * Dean
Foods * Discovery Communications * Draftfcb * DSC Logistics * DuPont * Edelman * ExxonMobil * FabriKal * FedEx Trade Networks * Fleishman-Hillard * Ford * Frito-Lay * GE * Greyhound * Hair Cuttery *
Hilton * HOLT CAT * IBM * Ingram Barge * Ingram Micro * International Paper * John Deere * KimberlyClark * Kodak * Kraft * L.L.Bean * Landor * Long Island Rail Road * Lulu.com * Mars * MCC * McCann *
McDonald's * McKesson * Nationals * NCR * New York Times * Nordstrom * Ogilvy Action * OHL * 1800Flowers.com * Overseas Shipholding Group * Owens Illinois * P & G * Papa John's * Paramount
Pictures * Patagonia * PepsiCo * Pfizer * Porter Novelli * RAPP * Ritz-Carlton * Safeway * Saks Fifth
Avenue * Sara Lee * SC Johnson * Sealed Air * Sears * Silgan * Skyhook * Snap-on Tools * Southwest *
Sports and Leisure * ResearchGroup * Staples * Stoner * Supervalu * Synovate * Tanimura & Antle *
TBWA * Tenet Healthcare * Texas Instruments * 3M * ToysRUs * Trader Joe's * Tupperware * Under
Armour * United Airlines * United Stationers * Verizon * VISA * Weyerhaeuser * Wilson Sporting Goods *
Wunderman * Xerox * Y&R * Zappos.com No matter what business you're in--from retail and
manufacturing to service and nonprofit--The Big Book of Marketing offers the most practical, hands-on

advice you’ll ever find . . . from the best in the business. Anthony G. Bennett taught marketing at
Georgetown University. With three decades of experience in the field, he has held a variety of key
marketing positions at Fortune 500 companies, including AT&T and others. He resides in McLean,
Virginia.
Foundations of Business William M. Pride 2016-01-15 Gain a solid understanding of business today and
what it takes to become a better employee, more informed consumer, and even a successful business
owner with the best-selling FOUNDATONS OF BUSINESS, 5E. This up-to-date, comprehensive survey
of business highlights forms of business ownership, management and organization, human resources
management, marketing, social media and e-business, information systems, accounting, and finance.
Core topics and special features examine ethics and social responsibility, small business and
entrepreneurship, and global issues, while new coverage addresses cutting-edge topics, such as the
impact of social media in business, the economic recovery and remaining economic issues, international
business, green and socially responsible business, and sustainability. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Principles of Marketing Gary M. Armstrong 2018 An introduction to marketing concepts, strategies and
practices with a balance of depth of coverage and ease of learning. Principles of Marketing keeps pace
with a rapidly changing field, focussing on the ways brands create and capture consumer value. Practical
content and linkage are at the heart of this edition. Real local and international examples bring ideas to
life and new feature 'linking the concepts' helps students test and consolidate understanding as they go.
The latest edition enhances understanding with a unique learning design including revised, integrative
concept maps at the start of each chapter, end-of-chapter features summarising ideas and themes, a mix
of mini and major case studies to illuminate concepts, and critical thinking exercises for applying skills.
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Strategic Integrated Marketing Communications Larry Percy 2014-06-27 An essential book for today's
marketer now that integrated marketing communications form a critical success factor in building strong
brands and strong companies This new edition is still the only textbook on the market to deal with all
aspects of IMC from a strategic perspective Corporate image, identity and reputation have never been
more important and this book unlocks the key factors in achieving and enhancing this Integrated
Marketing Communications is not just about utilizing different communication options in your marketing
campaign; it is about planning in a systematic way to determine the most effective and consistent

message for your target audience. As such, it depends upon identifying the best positioning, generating
positive brand attitude, a consistent reinforcement of the brand's message through IMC channels, and
ensuring that all marketing communication supports the company's overall identity, image, and
reputation. This textbook is a roadmap to achieving this, thoroughly updated to reflect the dynamic
changes in the area since the first edition was published. New to this edition: New sections on social
media and now to integrate them into your marketing function New chapter on message development
and an enhanced chapter on the IMC plan Robust pedagogy to help reinforce learning and memory
Enhanced teaching materials online to help lecturers prepare their courses Brand new real-life case
study vignettes
Truth in Advertising? Barbara Allen 2018-10-18 Focusing on the U.S. 2008 general elections, this study
shows the links between inaccurate political ad claims and negativity, sound and visual distortions that
influence voter cognition, and voter knowledge and behavior. Knowing less and voting more appears to
be the troubling news in an age of post-factual democracies.
Historical Painting Techniques, Materials, and Studio Practice Arie Wallert 1995-08-24 Bridging the fields
of conservation, art history, and museum curating, this volume contains the principal papers from an
international symposium titled "Historical Painting Techniques, Materials, and Studio Practice" at the
University of Leiden in Amsterdam, Netherlands, from June 26 to 29, 1995. The symposium—designed
for art historians, conservators, conservation scientists, and museum curators worldwide—was organized
by the Department of Art History at the University of Leiden and the Art History Department of the Central
Research Laboratory for Objects of Art and Science in Amsterdam. Twenty-five contributors representing
museums and conservation institutions throughout the world provide recent research on historical
painting techniques, including wall painting and polychrome sculpture. Topics cover the latest art
historical research and scientific analyses of original techniques and materials, as well as historical
sources, such as medieval treatises and descriptions of painting techniques in historical literature.

Chapters include the painting methods of Rembrandt and Vermeer, Dutch 17th-century landscape
painting, wall paintings in English churches, Chinese paintings on paper and canvas, and Tibetan
thangkas. Color plates and black-and-white photographs illustrate works from the Middle Ages to the
20th century.
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