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Big Data in Practice Bernard Marr 2016-05-02 The best-selling author of Big Data is back,
this time with a unique and in-depth insight into how specific companies use big data. Big
data is on the tip of everyone's tongue. Everyone understands its power and importance, but
many fail to grasp the actionable steps and resources required to utilise it effectively. This

book fills the knowledge gap by showing how major companies are using big data every day,
from an up-close, on-the-ground perspective. From technology, media and retail, to sport
teams, government agencies and financial institutions, learn the actual strategies and
processes being used to learn about customers, improve manufacturing, spur innovation,
improve safety and so much more. Organised for easy dip-in navigation, each chapter
follows the same structure to give you the information you need quickly. For each company
profiled, learn what data was used, what problem it solved and the processes put it place to
make it practical, as well as the technical details, challenges and lessons learned from each
unique scenario. Learn how predictive analytics helps Amazon, Target, John Deere and
Apple understand their customers Discover how big data is behind the success of Walmart,
LinkedIn, Microsoft and more Learn how big data is changing medicine, law enforcement,
hospitality, fashion, science and banking Develop your own big data strategy by accessing
additional reading materials at the end of each chapter
Digital Economy, Business Analytics, and Big Data Analytics Applications Saad G. Yaseen
2022-10-28 This book is about turning data into smart decisions, knowledge into wisdom and
business into business intelligence and insight. It explores diverse paradigms,
methodologies, models, tools and techniques of the emerging knowledge domain of
digitalized business analytics applications. The book covers almost every crucial aspect of
applied artificial intelligence in business, smart mobile and digital services in business
administration, marketing, accounting, logistics, finance and IT management. This book aids
researchers, practitioners and decisions makers to gain enough knowledge and insight on

how to effectively leverage data into competitive intelligence.
Essentials of Digital Marketing Kathryn Waite 2018-02-26 This user-friendly text book
provides an engaging introduction to digital marketing to help you understand of the impact
of digital channels on marketing operations. It introduces the essential terms, and practices
of digital marketing and applies theory to explain the rationale for choosing to use a specific
approach in a given context.
2021 International Conference on Big Data Analytics for Cyber-Physical System in Smart City
Mohammed Atiquzzaman 2021 This book gathers a selection of peer-reviewed papers
presented at the third Big Data Analytics for Cyber-Physical System in Smart City (BDCPS
2021) conference, held in Shanghai, China, on Nov. 27, 2021. The contributions, prepared
by an international team of scientists and engineers, cover the latest advances made in the
field of machine learning, and big data analytics methods and approaches for the data-driven
co-design of communication, computing, and control for smart cities. Given its scope, it
offers a valuable resource for all researchers and professionals interested in big data, smart
cities, and cyber-physical systems.
Actionable Web Analytics Jason Burby 2007-08-27 Knowing everything you can about each
click to your Web site can help you make strategic decisions regarding your business. This
book is about the why, not just the how, of web analytics and the rules for developing a
"culture of analysis" inside your organization. Why you should collect various types of data.
Why you need a strategy. Why it must remain flexible. Why your data must generate
meaningful action. The authors answer these critical questions—and many more—using

their decade of experience in Web analytics.
Quantitative Research Methods in Consumer Psychology Paul Hackett 2018-12-07
Quantitative consumer research has long been the backbone of consumer psychology
producing insights with peerless validity and reliability. This new book addresses a broad
range of approaches to consumer psychology research along with developments in
quantitative consumer research. Experts in their respective fields offer a perspective into this
rapidly changing discipline of quantitative consumer research. The book focuses on new
techniques as well as adaptations of traditional approaches and addresses ethics that relate
to contemporary research approaches. The text is appropriate for use with university
students at all academic levels. Each chapter provides both a theoretical grounding in its
topic area and offers applied examples of the use of the approach in consumer settings.
Exercises are provided at the end of each chapter to test student learning. Topics covered
are quantitative research techniques, measurement theory and psychological scaling,
mapping sentences for planning and managing research, using qualitative research to
elucidate quantitative research findings, big data and its visualization, extracting insights
from online data, modeling the consumer, social media and digital market analysis,
connectionist modeling of consumer choice, market sensing and marketing research,
preparing data for analysis;, and ethics. The book may be used on its own as a textbook and
may also be used as a supplementary text in quantitative research courses.
The 2020 International Conference on Machine Learning and Big Data Analytics for IoT
Security and Privacy John MacIntyre 2020-11-03 This book presents the proceedings of The

2020 International Conference on Machine Learning and Big Data Analytics for IoT Security
and Privacy (SPIoT-2020), held in Shanghai, China, on November 6, 2020. Due to the
COVID-19 outbreak problem, SPIoT-2020 conference was held online by Tencent Meeting.
It provides comprehensive coverage of the latest advances and trends in information
technology, science and engineering, addressing a number of broad themes, including novel
machine learning and big data analytics methods for IoT security, data mining and statistical
modelling for the secure IoT and machine learning-based security detecting protocols, which
inspire the development of IoT security and privacy technologies. The contributions cover a
wide range of topics: analytics and machine learning applications to IoT security; data-based
metrics and risk assessment approaches for IoT; data confidentiality and privacy in IoT; and
authentication and access control for data usage in IoT. Outlining promising future research
directions, the book is a valuable resource for students, researchers and professionals and
provides a useful reference guide for newcomers to the IoT security and privacy field.
Predictive Marketing Omer Artun 2015-08-24 Make personalized marketing a reality with this
practical guide to predictive analytics Predictive Marketing is a predictive analytics primer for
organizations large and small, offering practical tips and actionable strategies for
implementing more personalized marketing immediately. The marketing paradigm is
changing, and this book provides a blueprint for navigating the transition from creative- to
data-driven marketing, from one-size-fits-all to one-on-one, and from marketing campaigns
to real-time customer experiences. You'll learn how to use machine-learning technologies to
improve customer acquisition and customer growth, and how to identify and re-engage at-

risk or lapsed customers by implementing an easy, automated approach to predictive
analytics. Much more than just theory and testament to the power of personalized marketing,
this book focuses on action, helping you understand and actually begin using this
revolutionary approach to the customer experience. Predictive analytics can finally make
personalized marketing a reality. For the first time, predictive marketing is accessible to all
marketers, not just those at large corporations — in fact, many smaller organizations are
leapfrogging their larger counterparts with innovative programs. This book shows you how to
bring predictive analytics to your organization, with actionable guidance that get you started
today. Implement predictive marketing at any size organization Deliver a more personalized
marketing experience Automate predictive analytics with machine learning technology Base
marketing decisions on concrete data rather than unproven ideas Marketers have long been
talking about delivering personalized experiences across channels. All marketers want to
deliver happiness, but most still employ a one-size-fits-all approach. Predictive Marketing
provides the information and insight you need to lift your organization out of the campaign rut
and into the rarefied atmosphere of a truly personalized customer experience.
Cult of Analytics: Driving Online Marketing Strategies Using Web Analytics Steve Jackson
2009-06-04 If you want to understand and get true value from your online content you need
to understand how it is used by your customers. If you work with web analytics and online
search optimization, this book will provide you with the tools and insight you need to do just
that. Even more, it will give you an actionable plan to transform the culture of your
organization into one that uses web analytics on a daily basis, focusing on real changes you

can make to your department and processes to transform the way your business works. With
examples from dozens of companies ranging from small businesses, to consumer sites like
Amazon, to some of the largest companies in the world including Tesco and Google, Cult of
Analytics demonstrates just how to apply web analytics to your business.
Digitalization of Society and Socio-political Issues 1 Éric George 2020-02-26 Digitalization is
a long and constant sociohistoric process in which all areas of societys activities are
reconfigured. Digitalization of Society and Socio-political Issues 1 examines the
transformations linked to the development of digital platforms and social media, which affect
the cultural and communicational industries. It analyzes the formation of Big Data, their
algorithmic processing and the societal changes which result (social monitoring and control
in particular). Through critical views, it equally presents the various ways in which technology
participates in relations of power and domination, and contributes to possible emancipatory
practices.
Big Data Analytics for Cyber-Physical System in Smart City Mohammed Atiquzzaman 202012-17 This book gathers a selection of peer-reviewed papers presented at the second Big
Data Analytics for Cyber-Physical System in Smart City (BDCPS 2020) conference, held in
Shanghai, China, on 28–29 December 2020. The contributions, prepared by an international
team of scientists and engineers, cover the latest advances made in the field of machine
learning, and big data analytics methods and approaches for the data-driven co-design of
communication, computing, and control for smart cities. Given its scope, it offers a valuable
resource for all researchers and professionals interested in big data, smart cities, and cyber-

physical systems.
A-Z of Digital Research Methods Catherine Dawson 2019-07-12 This accessible,
alphabetical guide provides concise insights into a variety of digital research methods,
incorporating introductory knowledge with practical application and further research
implications. A-Z of Digital Research Methods provides a pathway through the oftenconfusing digital research landscape, while also addressing theoretical, ethical and legal
issues that may accompany each methodology. Dawson outlines 60 chapters on a wide
range of qualitative and quantitative digital research methods, including textual, numerical,
geographical and audio-visual methods. This book includes reflection questions, useful
resources and key texts to encourage readers to fully engage with the methods and build a
competent understanding of the benefits, disadvantages and appropriate usages of each
method. A-Z of Digital Research Methods is the perfect introduction for any student or
researcher interested in digital research methods for social and computer sciences.
Intelligent and Fuzzy Techniques in Big Data Analytics and Decision Making Cengiz
Kahraman 2019-07-05 This book includes the proceedings of the Intelligent and Fuzzy
Techniques INFUS 2019 Conference, held in Istanbul, Turkey, on July 23–25, 2019. Big
data analytics refers to the strategy of analyzing large volumes of data, or big data, gathered
from a wide variety of sources, including social networks, videos, digital images, sensors,
and sales transaction records. Big data analytics allows data scientists and various other
users to evaluate large volumes of transaction data and other data sources that traditional
business systems would be unable to tackle. Data-driven and knowledge-driven approaches

and techniques have been widely used in intelligent decision-making, and they are
increasingly attracting attention due to their importance and effectiveness in addressing
uncertainty and incompleteness. INFUS 2019 focused on intelligent and fuzzy systems with
applications in big data analytics and decision-making, providing an international forum that
brought together those actively involved in areas of interest to data science and knowledge
engineering. These proceeding feature about 150 peer-reviewed papers from countries such
as China, Iran, Turkey, Malaysia, India, USA, Spain, France, Poland, Mexico, Bulgaria,
Algeria, Pakistan, Australia, Lebanon, and Czech Republic.
Big Data Analytics Kiran Chaudhary 2022-01-19 Big Data Analytics: Applications in Business
and Marketing explores the concepts and applications related to marketing and business as
well as future research directions. It also examines how this emerging field could be
extended to performance management and decision-making. Investment in business and
marketing analytics can create value through proper allocation of resources and resource
orchestration process. The use of data analytics tools can be used to diagnose and improve
performance. The book is divided into five parts. The first part introduces data science, big
data, and data analytics. The second part focuses on applications of business analytics
including: Big data analytics and algorithm Market basket analysis Anticipating consumer
purchase behavior Variation in shopping patterns Big data analytics for market intelligence
The third part looks at business intelligence and features an evaluation study of churn
prediction models for business Intelligence. The fourth part of the book examines analytics
for marketing decision-making and the roles of big data analytics for market intelligence and

of consumer behavior. The book concludes with digital marketing, marketing by consumer
analytics, web analytics for digital marketing, and smart retailing. This book covers the
concepts, applications and research trends of marketing and business analytics with the aim
of helping organizations increase profitability by improving decision-making through data
analytics.
Big Data and Innovation in Tourism, Travel, and Hospitality Marianna Sigala 2019-02-26
This book brings together multi-disciplinary research and practical evidence about the role
and exploitation of big data in driving and supporting innovation in tourism. It also provides a
consolidated framework and roadmap summarising the major issues that both researchers
and practitioners have to address for effective big data innovation. The book proposes a
process-based model to identify and implement big data innovation strategies in tourism.
This process framework consists of four major parts: 1) inputs required for big data
innovation; 2) processes required to implement big data innovation; 3) outcomes of big data
innovation; and 4) contextual factors influencing big data exploitation and advances in big
data exploitation for business innovation.
Advances in Digital Science Tatiana Antipova 2021-03-14 This book gathers selected
papers that were submitted to the 2021 International Conference on Advances in Digital
Science (ICADS 2021) that aims to make available the discussion and the publication of
papers on all aspects of single and multi-disciplinary research on Conference topics
(https://ics.events/icads-2021/). ICADS 2021 was held on February 19–21, 2021. An
important characteristic feature of Conference is the short publication time and world-wide

distribution. Written by respected researchers, the book covers a range of innovative topics
related to: Advances in Digital Agriculture & Food Technology, Advances in Digital
Economics, Advances in Digital Education, Advances in Public Health Care, Hospitals &
Rehabilitation, Advances in Digital Social Media, Advances in Digital Technology & Applied
Sciences, Advances in E-Information Systems, and Advances in Public Administration. This
book is useful for private and professional non-commercial research and classroom use (e.g.
sharing the contribution by mail or in hard copy form with research colleagues for their
professional non-commercial research and classroom use); for use in presentations or
handouts for any level students, researchers, etc.; for the further development of authors’
scientific career (e.g. by citing, and attaching contributions to job or grant application).
Smart Systems Design, Applications, and Challenges Rodrigues, João M.F. 2020-02-28
Smart systems when connected to artificial intelligence (AI) are still closely associated with
some popular misconceptions that cause the general public to either have unrealistic fears
about AI or to expect too much about how it will change our workplace and life in general. It
is important to show that such fears are unfounded, and that new trends, technologies, and
smart systems will be able to improve the way we live, benefiting society without replacing
humans in their core activities. Smart Systems Design, Applications, and Challenges
provides emerging research that presents state-of-the-art technologies and available
systems in the domains of smart systems and AI and explains solutions from an augmented
intelligence perspective, showing that these technologies can be used to benefit, instead of
replace, humans by augmenting the information and actions of their daily lives. The book

addresses all smart systems that incorporate functions of sensing, actuation, and control in
order to describe and analyze a situation and make decisions based on the available data in
a predictive or adaptive manner. Highlighting a broad range of topics such as business
intelligence, cloud computing, and autonomous vehicles, this book is ideally designed for
engineers, investigators, IT professionals, researchers, developers, data analysts,
professors, and students.
Algorithmic Marketing and EU Law on Unfair Commercial Practices Federico Galli 2022
Artificial Intelligence (AI) systems are increasingly being deployed by marketing entities in
connection with consumers interactions. Thanks to machine learning (ML) and cognitive
computing technologies, businesses can now analyse vast amounts of data on consumers,
generate new knowledge, use it to optimize certain processes, and undertake tasks that
were previously impossible. Against this background, this book analyses new algorithmic
commercial practices, discusses their challenges for consumers, and measures such
developments against the current EU legislative framework on consumer protection. The
book adopts an interdisciplinary approach, building on empirical findings from AI applications
in marketing and theoretical insights from marketing studies, and combining them with
normative analysis of privacy and consumer protection in the EU. The content is divided into
three parts. The first part analyses the phenomenon of algorithmic marketing practices and
reviews the main AI and AI-related technologies used in marketing, e.g. Big data, ML and
NLP. The second part describes new commercial practices, including the massive
monitoring and profiling of consumers, the personalization of advertising and offers, the

exploitation of psychological and emotional insights, and the use of human-like interfaces to
trigger emotional responses. The third part provides a comprehensive analysis of current EU
consumer protection laws and policies in the field of commercial practices. It focuses on two
main legal concepts, their shortcomings, and potential refinements: vulnerability, understood
as the conceptual benchmark for protecting consumers from unfair algorithmic practices;
manipulation, the substantive legal measure for drawing the line between fair and unfair
practices.
Machine Learning for Business Analytics Hemachandran K 2022-07-21 Machine Learning is
an integral tool in a business analyst’s arsenal because the rate at which data is being
generated from different sources is increasing and working on complex unstructured data is
becoming inevitable. Data collection, data cleaning, and data mining are rapidly becoming
more difficult to analyze than just importing information from a primary or secondary source.
The machine learning model plays a crucial role in predicting the future performance and
results of a company. In real-time, data collection and data wrangling are the important steps
in deploying the models. Analytics is a tool for visualizing and steering data and statistics.
Business analysts can work with different datasets -- choosing an appropriate machine
learning model results in accurate analyzing, forecasting the future, and making informed
decisions. The global machine learning market was valued at $1.58 billion in 2017 and is
expected to reach $20.83 billion in 2024 -- growing at a CAGR of 44.06% between 2017 and
2024. The authors have compiled important knowledge on machine learning real-time
applications in business analytics. This book enables readers to get broad knowledge in the

field of machine learning models and to carry out their future research work. The future
trends of machine learning for business analytics are explained with real case studies.
Essentially, this book acts as a guide to all business analysts. The authors blend the basics
of data analytics and machine learning and extend its application to business analytics. This
book acts as a superb introduction and covers the applications and implications of machine
learning. The authors provide first-hand experience of the applications of machine learning
for business analytics in the section on real-time analysis. Case studies put the theory into
practice so that you may receive hands-on experience with machine learning and data
analytics. This book is a valuable source for practitioners, industrialists, technologists, and
researchers.
Big Data Amandeep Singh 2022-09-06 Imagine being able to target an audience made up of
highly qualified and purchase-ready prospects and easily building them into loyal clients by
anticipating their needs and hence offering true value. This is the power of big data for digital
marketing. Big Data: A Roadmap for Successful Digital Marketing explores recent trends in
the use of big data to predict consumer behavior, strategies to engage online customers,
integration of big data with other data sources, and its applications in social media analytics,
mobile marketing, search engine optimization and customer relationship management. As
the marketing world moves into a data-focused future, the success of marketing efforts will
be wholly based on attention to detail in data analysis and effectively acting on insights in
order to implement changes that will deliver improved results. This book will help
professionals succeed in their digital marketing efforts as well as provide food for thought for

students and researchers in the fields of digital marketing, customer behavior and big data
analytics.
Contemporary Research Methods and Data Analytics in the News Industry Gibbs, William J.
2015-07-01 The advent of digital technologies has changed the news and publishing
industries drastically. While shrinking newsrooms may be a concern for many, journalists
and publishing professionals are working to reorient their skills and capabilities to employ
technology for the purpose of better understanding and engaging with their audiences.
Contemporary Research Methods and Data Analytics in the News Industry highlights the
research behind the innovations and emerging practices being implemented within the
journalism industry. This crucial, industry-shattering publication focuses on key topics in
social media and video streaming as a new form of media communication as well the
application of big data and data analytics for collecting information and drawing conclusions
about the current and future state of print and digital news. Due to significant insight
surrounding the latest applications and technologies affecting the news industry, this
publication is a must-have resource for journalists, analysts, news media professionals,
social media strategists, researchers, television news producers, and upper-level students in
journalism and media studies. This timely industry resource includes key topics on the
changing scope of the news and publishing industries including, but not limited to, big data,
broadcast journalism, computational journalism, computer-mediated communication, data
scraping, digital media, news media, social media, text mining, and user experience.
Advanced Web Metrics with Google Analytics Brian Clifton 2012-03-30 This book is intended

for use by customers using Google Classic Analytics and does not cover the newer Google
Universal Analytics or related Google Tag Manager. Google Analytics is the free tool used by
millions of web site owners to assess the effectiveness of their efforts. Its revised interface
and new features will offer even more ways to increase the value of your web site, and this
book will teach you how to use each one to best advantage. Featuring new content based on
reader and client requests, the book helps you implement new methods and concepts, track
social and mobile visitors, use the new multichannel funnel reporting features, understand
which filters to use, and much more. Gets you up and running with all the new tools in the
revamped Google Analytics, and includes content requested by readers and users especially
for new GA users Covers social media analytics features, advanced segmentation displays,
multi-dashboard configurations, and using Top 20 reports Provides a detailed best-practices
implementation guide covering advanced topics, such as how to set up GA to track dynamic
web pages, banners, outgoing links, and contact forms Includes case studies and
demonstrates how to optimize pay-per-click accounts, integrate AdSense, work with new
reports and reporting tools, use ad version testing, and more Make your web site a more
effective business tool with the detailed information and advice about Google Analytics in
Advanced Web Metrics with Google Analytics, 3nd Edition.
Data Analytics Adedeji B. Badiru 2020-12-23 Good data analytics is the basis for effective
decisions. Whoever has the data, has the ability to extract information promptly and
effectively to make pertinent decisions. The premise of this handbook is to empower users
and tool developers with the appropriate collection of formulas and techniques for data

analytics and to serve as a quick reference to keep pertinent formulas within fingertip reach
of readers. This handbook includes formulas that will appeal to mathematically inclined
readers. It discusses how to use data analytics to improve decision-making and is ideal for
those new to using data analytics to show how to expand their usage horizon. It provides
quantitative techniques for modeling pandemics, such as COVID-19. It also adds to the suite
of mathematical tools for emerging technical areas. This handbook is a handy reference for
researchers, practitioners, educators, and students in areas such as industrial engineering,
production engineering, project management, civil engineering, mechanical engineering,
technology management, and business management worldwide.
Cult of Analytics Steve Jackson 2009 'Cult of Analytics' enables professionals to build an
analytics driven culture into their business or organization, turning tried & tested tactics into
an actionable plan to change their culture to one that uses web analytics on a day to day
basis.
Innovative Strategic Planning and International Collaboration for the Mitigation of Global
Crises Antošová, Gabriela 2022-01-07 Innovative strategic planning is an important step
toward achieving economic stability and global sustainability. This can best be achieved
through effective international cooperation and digitalization of activities. Societal and global
processes designed to address global crises and other threats call for the opportunity to use
innovative internationalization practices. Innovative Strategic Planning and International
Collaboration for the Mitigation of Global Crises provides relevant theoretical frameworks
and current empirical research findings in the field of international strategic management.

Covering topics such as digital competencies, socio-economic injustice, and tourism, this
book is an essential resource for strategic management professionals, researchers,
students, educators in K-12 and higher education, academicians, and global leaders.
Asking Why in Web Analytics Steve Jackson Message from the Author: "When I started out
in web analytics I was a complete novice. I got into it purely by accident and because I was
curious. My goal is to make web analysis as easy as humanly possible for the beginner. It's
the system that I have used for decades to compliment natural curiosity when I notice
something in the data. You'll learn how to start using data to produce information, how to ask
the right questions of your data, how to become a serious asset in your company and have a
repeatable field tested process to use in every analysis you do. The book is designed to give
you a short cut to getting results from the noise you see in web analytics every day."
Fuzzy Methods for Customer Relationship Management and Marketing: Applications and
Classifications Meier, Andreas 2012-01-31 "This book explores the possibilities and
advantages created by fuzzy methods through the presentation of thorough research and
case studies"--Provided by publisher.
Data Analytics Applications in Latin America and Emerging Economies Eduardo Rodriguez
2017-07-28 This book focuses on understanding the analytics knowledge management
process and its comprehensive application to various socioeconomic sectors. Using cases
from Latin America and other emerging economies, it examines analytics knowledge
applications where a solution has been achieved. Written for business students and
professionals as well as researchers, the book is filled with practical insight into applying

concepts and implementing processes and solutions. The eleven case studies presented in
the book incorporate the whole analytics process and are useful reference examples for
applying the analytics process for SME organizations in both developing and developed
economies. The cases also identify multiple tacit factors to deal with during the
implementation of analytics knowledge management processes. These factors, which
include data cleaning, data gathering, and interpretation of results, are not always easily
identified by analytics practitioners. This book promotes the understanding of analytics
methods and techniques. It guides readers through numerous techniques and methods
available to analytics practitioners by explaining the strengths and weaknesses of these
methods and techniques.
The Behavioral and Social Sciences National Research Council 1988-02-01 This volume
explores the scientific frontiers and leading edges of research across the fields of
anthropology, economics, political science, psychology, sociology, history, business,
education, geography, law, and psychiatry, as well as the newer, more specialized areas of
artificial intelligence, child development, cognitive science, communications, demography,
linguistics, and management and decision science. It includes recommendations concerning
new resources, facilities, and programs that may be needed over the next several years to
ensure rapid progress and provide a high level of returns to basic research.
Business Management and Communication Perspectives in Industry 4.0 Özbebek Tunç,
Ay?egül 2019-07-26 Changes in the global economy bring new dynamics, concepts, and
implications that require digitalization and adaptation. The new “normal” has changed, and

companies must adopt such strategies if they want to survive in the ever-changing business
environments. Business Management and Communication Perspectives in Industry 4.0 is a
pivotal reference source that provides vital research on the planning, implementing, and
evaluating of strategies for the new industry standards. While highlighting topics such as
artificial intelligence, digital leadership, and management science, this publication theorizes
about tomorrow’s business and communication environments based on the past and present
of the concepts. This book is ideally designed for managers, researchers, educators,
students, professionals, and policymakers seeking current research on blending managerial
and communicational concepts with a multidisciplinary approach.
Digital Marketing Dave Chaffey 2019-02-05 Now in its seventh edition, 'Digital Marketing'
provides comprehensive, practical guidance on how companies can get the most out of
digital media and technology to meet their marketing goals.
Cult of Analytics Steve Jackson 2015-12-02 Revised edition of the author's Cult of analytics,
2009.
International Journal of Market Research 2010
Entertainment Science Thorsten Hennig-Thurau 2018-08-01 The entertainment industry has
long been dominated by legendary screenwriter William Goldman’s “Nobody-KnowsAnything” mantra, which argues that success is the result of managerial intuition and instinct.
This book builds the case that combining such intuition with data analytics and rigorous
scholarly knowledge provides a source of sustainable competitive advantage – the same
recipe for success that is behind the rise of firms such as Netflix and Spotify, but has also

fueled Disney’s recent success. Unlocking a large repertoire of scientific studies by business
scholars and entertainment economists, the authors identify essential factors, mechanisms,
and methods that help a new entertainment product succeed. The book thus offers a timely
alternative to “Nobody-Knows” decision-making in the digital era: while coupling a good idea
with smart data analytics and entertainment theory cannot guarantee a hit, it systematically
and substantially increases the probability of success in the entertainment industry.
Entertainment Science is poised to inspire fresh new thinking among managers, students of
entertainment, and scholars alike. Thorsten Hennig-Thurau and Mark B. Houston – two of
our finest scholars in the area of entertainment marketing – have produced a definitive
research-based compendium that cuts across various branches of the arts to explain the
phenomena that provide consumption experiences to capture the hearts and minds of
audiences. Morris B. Holbrook, W. T. Dillard Professor Emeritus of Marketing, Columbia
University Entertainment Science is a must-read for everyone working in the entertainment
industry today, where the impact of digital and the use of big data can’t be ignored anymore.
Hennig-Thurau and Houston are the scientific frontrunners of knowledge that the industry
urgently needs. Michael Kölmel, media entrepreneur and Honorary Professor of Media
Economics at University of Leipzig Entertainment Science’s winning combination of
creativity, theory, and data analytics offers managers in the creative industries and beyond a
novel, compelling, and comprehensive approach to support their decision-making. This
ground-breaking book marks the dawn of a new Golden Age of fruitful conversation between
entertainment scholars, managers, and artists. Allègre Hadida, Associate Professor in

Strategy, University of Cambridge
Key Business Analytics Bernard Marr 2016-02-10 Key Business Analytics will help managers
apply tools to turn data into insights that help them better understand their customers,
optimize their internal processes and identify cost savings and growth opportunities. It
includes analysis techniques within the following categories: Financial analytics – cashflow,
profitability, sales forecasts Market analytics – market size, market trends, marketing
channels Customer analytics – customer lifetime values, social media, customer needs
Employee analytics – capacity, performance, leadership Operational analytics – supply
chains, competencies, environmental impact Bare business analytics – sentiments, text,
correlations Each tool will follow the bestselling Key format of being 5-6 pages long, broken
into short sharp advice on the essentials: What is it? When should I use it? How do I use it?
Tips and pitfalls Further reading This essential toolkit also provides an invaluable section on
how to gather original data yourself through surveys, interviews, focus groups, etc.
E-Commerce Website Optimization Dan Croxen-John 2017-01-03 For those running ecommerce websites there are three ways to increase sales: increasing the quantity of
visitors; increasing the percentage of visitors who buy from the site; and increasing the
amount that visitors spend when they buy. E-commerce Website Optimization goes beyond
simply increasing traffic, helping readers to improve conversion rates, increase ROI from
online marketing campaigns, and generate higher levels of repeat business. It brings
together usability, analytics and persuasion to offer a straightforward and detailed 5-step
methodology of how to use the tools and techniques of Conversion Rate Optimization (CRO)

to increase the e-commerce value of websites. Grounded in the latest theory and research,
this will help readers to be well-informed and confident to make the right choices. Backed up
with a range of invaluable case studies, E-commerce Website Optimization is perfect for
those seeking to implement a data-driven ethos to their organization's e-commerce
programme, based on market-tested and robust split-test methodology used across a range
of commercial businesses. It supports all those responsible for online sales within an
organization, be they the Chief Digital Officer, Head of Online Sales or E-commerce; or
entrepreneurs and owners of small businesses deriving a substantial proportion of revenue
from e-commerce.
Cult of Analytics Steve Jackson 2015-12-22 Cult of Analytics enables professionals to build
an analytics driven culture into their business or organization. Marketers will learn how to
turn tried and tested tactics into an actionable plan to change their culture to one that uses
web analytics on a day to day basis. Through use of the fictitious ACME PLC case, Steve
Jackson provides working examples based on real life situations from the various companies
he has worked with, such as Nokia, KONE, Rovio, Amazon, Expert, IKEA, Vodafone, and
EMC. These examples will give the reader practical techniques for their own business
regardless of size or situation making Cult of Analytics a must have for any would-be digital
marketer. This new edition has been thoroughly updated, now including examples out of how
to get the best from Google analytics, as well as ways to use social media data, big data, tag
management and advanced persona segmentation to drive real value in your organisation.
It's also been expanded to include exercises and new cases for students and tutors using

the book as a text.
Marketing Analytics Wayne L. Winston 2014-01-08 Helping tech-savvy marketers and data
analysts solvereal-world business problems with Excel Using data-driven business analytics
to understand customers andimprove results is a great idea in theory, but in today's
busyoffices, marketers and analysts need simple, low-cost ways toprocess and make the
most of all that data. This expert book offersthe perfect solution. Written by data analysis
expert Wayne L.Winston, this practical resource shows you how to tap a simple andcosteffective tool, Microsoft Excel, to solve specific businessproblems using powerful analytic
techniques—and achieveoptimum results. Practical exercises in each chapter help you apply
and reinforcetechniques as you learn. Shows you how to perform sophisticated business
analyses usingthe cost-effective and widely available Microsoft Excel instead ofexpensive,
proprietary analytical tools Reveals how to target and retain profitable customers and
avoidhigh-risk customers Helps you forecast sales and improve response rates formarketing
campaigns Explores how to optimize price points for products andservices, optimize store
layouts, and improve onlineadvertising Covers social media, viral marketing, and how to
exploit botheffectively Improve your marketing results with Microsoft Excel and theinvaluable
techniques and ideas in Marketing Analytics:Data-Driven Techniques with Microsoft Excel.
A Companion to Greco-Roman and Late Antique Egypt Katelijn Vandorpe 2019-06-05 An
authoritative and multidisciplinary Companion to Egypt during the Greco?Roman and Late
Antique period With contributions from noted authorities in the field, A Companion to GrecoRoman and Late Antique Egypt offers a comprehensive resource that covers almost 1000

years of Egyptian history, starting with the liberation of Egypt from Persian rule by Alexander
the Great in 332 BC and ending in AD 642, when Arab rule started in the Nile country. The
Companion takes a largely sociological perspective and includes a section on life portraits at
the end of each part. The theme of identity in a multicultural environment and a chapter on
the quality of life of Egypt's inhabitants clearly illustrate this objective. The authors put the
emphasis on the changes that occurred in the Greco-Roman and Late Antique periods, as
illustrated by such topics as: Traditional religious life challenged; Governing a country with a
past: between tradition and innovation; and Creative minds in theory and praxis. This
important resource: Discusses how Egypt became part of a globalizing world in Hellenistic,
Roman and Byzantine times Explores notable innovations by the Ptolemies and Romans
Puts the focus on the longue durée development Offers a thematic and multidisciplinary
approach to the subject, bringing together scholars of different disciplines Contains life
portraits in which various aspects and themes of people’s daily life in Egypt are discussed
Written for academics and students of the Greco-Roman and Late Antique Egypt period, this
Companion offers a guide that is useful for students in the areas of Hellenistic, Roman,
Byzantine and New Testament studies.
Social media metrics. Brand e reputation management nei mercati intesi come conservazioni
mediate Andreina Mandelli 2010-07 Il testo affronta il tema del brand management nei social
media, cioè in ambienti dove il contributo dei consumatori e degli utenti della rete in
generale, ma anche la collaborazione, diventano strategici. Tra i contributi: Natura e forme
dei social media: le logiche del web "writable" di Cosimo Accoto e Andreina Mandelli; L'uso

dei social media per il marketing e la comunicazione aziendale, di Andreina Mandelli, Silvia
Vianello, Cosimo Accoto; L'evoluzione dei modelli di brand equity a delle pratiche di controllo
delle attività di branding, di Andreina Mandelli e Morana Fuduric; Dalla web analytics 2.0 alla
"social media analytics", di Cosimo Accoto e Andreina Mandelli; Pratiche di social media
measurement: esplorazione e modelli, di Andreina Mandelli, Cosimo Accoto e Alex Mari; e
infine Oltre il controllo del brand nei social media? Brand e reputation management nei
mercati intesi come conversazioni mediate, di Andreina Mandelli.
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